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- I would like to purchase a company 
portrait and a job advertisement. Can 
you visit us tomorrow, and then have 
the article ready for next week’s issues? 
That was just about the message I re-
ceived from Lars Park Nielsen when he 
Monday morning contacted Maelkeriti-
dende to get a company profile of Mille 
published the following Friday. The 
newly established company that solely 
produces infant formula does not have 
a minute to waste. 

The new kid on the block 
has set eyes on China 
The owners of Mille Food in Hundested want to become one of the leading suppliers of 
infant formula in China. An ambitious undertaking that along with sizeable growth and 
investments in Denmark has brought a demand for new employees. 

 By Lars Winther 

From 2 to 50 employees in 2 
years
The urgency and swift decision-making 
are common traits within Chinese owned 
companies according to the technical 
director. 

- Chinese are used to the fierce com-
petition, which is why it is essential to 
stay ahead. If you do not act immediately, 
you may risk falling being, says Lars Park 
Nielsen, dairy engineer and CTO of Mille. 
Having worked for various industry-

leading companies like Mead Johnson 
Nutrition, Wyeth/Nestlé and latest Arla 
Foods, he has an insightful reference 
frame. Latest career move led him into 
a company culture where growth rates 
exceed anything he has ever experienced. 
After rebuilding the 13.000 square meter 
plant that used to be a Maersk Medical 
factory in Hundested, the first batch of 
self-produced infant formula was shipped 
to China in March. Less than two years 
ago, the company only had two employ-

Lars Park Nielsen 
(left) together with 

operations manager 
Jesper Guldberg, who, 

before joining Mille 
Food, has experience 

from the bakery 
industry and Novo 
Nordisk. An ideal 
profile, Lars Park 

Nielsen says.
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ees, majority shareholder and manag-
ing director Steve Wang and Lars Park 
Nielsen. Now the company has grown 
to house 35 employees and by the end 
of the summer, they will be 50. 

- The growth has been beyond my 
wildest imagination – seemingly it will 
continue, which is why we certainly 
will need qualified labor in Hundested, 
says Lars Park Nielsen referring to the 
job advertisement with four different 
postings in Maelkeritidende. Especially 
employees with management experience 
– preferably from the dairy industry 
are wanted. 

- However, we do have employees 
with work experience from both food 
and medical companies, and it has not 
been difficult to introduce them to our 
operation, he adds.  

A new factory on the horizon
When one of the vacancies calls for a 
factory director, the person intended 
will be part of another Chinese venture. 

- We are almost ready with the new 
plans for our second factory, which will 
be up and running by the end of Summer 
2019. Its location will be in Denmark 
and we are just a few signatures short 

of it becoming a reality, says the CTO 
of Mille Food. 

Ones again the funding will come 
from China. Steve Wang has secured 
an investment of DKK 750 million to 
build yet another Danish Mille factory. 
Future expansions are at the same time 
under consideration.

- The ambition for the next five years 
is to increase our revenue to four billion 
DKK and be among the dominating in-
fant formula brands in China, explains 
Lars Park Nielsen. 

Reputation and branding is 
crucial 
Despite the fact that the bar has been 
set high, Lars Park Nielsen is convinced 
the ambitious goals can be achieved. His 
confidence lies in CEO Steve Wang’s 
experience with the Chinese market and 
his extensive network, which has been 
vital in the early days of Mille. 

- Amongst other things, we have 
achieved to get all approvals in an all-
time record, he says. 

Although the company’s ambitions 
are substantial, Mille Food remains a 
minor infant formula company. This 
does not hinder them in competing with 
the large corporations such as Nestlé, 
Danone and Arla Foods. 

- For obvious reasons we are not able 
to compete on price. However, when 
consumers already pay approximately 
DKK 3-400 for an 800g can they do 
not see minor price variations as the 
deciding factor. Quality, reputation and 
brand are far more important. Tasks our 
sales division and the owners hereof 
are managing to perfection, Lars Park 
Nielsen concludes.  ■

Facts - Mille Food A/S (Hundested)
• Current factory and domicile is located in Hundested, where approx. half 

of 13,000 m2 is included in production, warehouse etc.
• Currently has 35 employees, which will increase to 50 during the Summer.
• Mix and fill infant formula in cans based on base powder from Finnish Valio.
• Expect to produce 4,000 tons in 2018.
• Provisional investment in Hundested - DKK 100 million.
• Steve Wang is CEO and lives in Gentofte – He is also the CEO of the Chi-

nese sales company Mille Dairy.

Facts - Mille Dairy (Ltd.) 
Shanghai
• Chinese sales company that exclu-

sively sells infant formula. Steve 
Wang is the main shareholder.

• It has 280 sales and marketing 
employees, serving up to 12.000 
stores in China.

Lars Park Nielsen holds the core product of Mille 
Food - infant formula in cans of 800 grams.


